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Liu Jun-chen: Depth Implementation of the Trademark Brand Strategy to Promote Chinese Products to the Chinese Brand Change
Opinions of the State Administration for Industry & Commerce of the People's Republic of China on Further Implementing the
Trademark Brand Strategy to Promote the Construction of Chinese Brand

The First Strategy in Brand Construction

Countermeasure of Overseas Protection of Chinese Trademark

The Causes and Countermeasures of Frequent Prosecution of Chinese Trademarks

An Analysis of the Protection Mode of Geographical Indications in China

The Application of the Trademark Review Opinion

The Recognition of the Trademark in the Identification of "Use" in the Emphasis

The Development and Countermeasure of Geographical Indication Trademark of Shen Yang

An Investigation Report on the Difficult Problems in Administrative Cases of Trademark Authorization

Identification and Protection of Prior Copyright in Trademark Right

The Change of the Communication Address is a Matter of Determining the Death of a Registered Trademark



